ICnst element/description 0Ty | Partner Pardct Yalue in USD|Fxd value in US
430000 Salaries-Base Wages |CTR|2100 1,226.84 1,226.84
446000 Accident Insurance GTR| 1000 11.28 11.28
446000 Accident Insurance CTR| 2100 6. 50 6. 50
i 447000 Empl. Contr. Soc. CTR| 1000 3181 o |
| 447000 Empl. Contr. Soc CTR[ 2100 18 40 16 40
| 473128 Telephone Usage CTR| 1000 202 77 R1RTER
| 473120 Telephone Usage CTR| 2100 G46 . 88 G646 .88
1 Distr= 11,138 .48 11,138 45
446 7 2nt Insurance | ORD| 9ANAUSTO00_P a1.00 UL/
| 447 Contr. Soc ORD| 9ANAUS1000_P 195 00
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The Mission of the College

The College of Business sees its mission
as becoming and being “a student-centered
learning community that fosters innova-
tive business education complemented by
applied research and instructional develop-
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The College
of Business

The college serves California by prepar-
ing its graduates to meet global business
challenges.

The college uses its special residential
setting to create and maintain a caring and
high-tech learning community that enables
students to develop the knowledge, skills,
and professional orientation to meet the
challenges of the dynamic global business
environment. Students are co-producers
of their own education through effort and
involvement in active learning and co-cur-
ricular activities.

The college leverages its own learning
capabilities through productive partner-
ships with current and future stakeholders.
In partnerships with these stakeholders, the
college creates and continually improves
programs that are managerially relevant,
academically rigorous, pedagogically in-
novative, technologically state-of-the-art,
and regionally and globally oriented.

Tehama Hall 301
530-898-6271

e-mail: bus@csuchico.edu
http://www.cob.csuchico.edu/
Dean: Willie E. Hopkins

The college includes the
Departments of Accounting and
Management Information Systems,
Finance and Marketing, and
Management.




