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Purpose:  The purpose of this research is to examine the food and beverage marketing on two high school campuses, the weight management strategies and food preferences of students, and school food purchasing patterns as a means to develop future nutrition marketing interventions and related nutrition education.
Methods:  A “You Tell US” survey to examine factors influencing school meal preferences was developed by CSU Chico researchers in collaboration with the district food service director.  The survey was completed by 1000 9th and 10th graders at two low-income north state high schools.  Nutritional composition of school lunch items was examined according to caloric density for analysis.  Actual meal sales data was used to validate self reported meal preferences.
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Results:  Twice as many (67%) students wanted to lose weight then were     categorized ≥85th percentile BMI-for-age (34%) based on self reported height and weight.  More girls wanted to lose weight than boys (P = 0.001). Only 23% of girls who wanted to lose weight were overweight or at-risk-for overweight based on self reported height and weight. More boys wanted to gain weight than girls (P = 0.001). 31% of boys who wanted to gain weight were considered normal BMI-for-age. Eating more calories for weight gain or less calories for weight lose was not selected as a factor affecting food choices.  20% of both boys and girls reported eating less food as a means to lose weight. Double the number of girls (17%) compared to boys (8%) report skipping meals as a means to lose weight. 51% of students preferred higher fat, higher calorie foods. 31% of students indicated that they prefer healthier meal selections. More girls than boys chose a fruit or salad as one of their top two preferences (P=0.001). Of the students who chose a fruit or vegetable, 86% were females. In Conclusion, students do not indicate an association between calorie intake and weight management and weight management concerns and beliefs are reflected in campus food selections. Recommendations for the future include a need to educate students on portion sizes and reading nutrition facts labels, importance of not skipping meals, and implementation of a point of selection marketing campaign to promote the consumption of fruits and vegetables and other lower calorie foods.
