Consumer Behavior Group Project

MKT 371

Objective: 

To provide you with the opportunity to apply course concepts and ideas to a specific brand/product.  This assignment will also develop your team building, time management, written and oral communication skills.  

Directions: 

In the third week of the semester (Tuesday 9/5) we will form groups in class and your first assignment will be to select a brand/product to focus on for the semester.  A “top 3” list will be due on Tuesday 9/12 and I will make the final selections for each group.  Please put your brand/products in order of most desired to least desired.  

After the brand/product is selected, your group will focus on that specific product and relate it to all concepts we discuss in class.  Your team will keep a running journal of how each chapter’s materials relate to the product (starting with Text Chapter 3, and ignoring the WWB book).  In some chapters, there will be more to discuss than others.  Your job is to, as a group, discuss what was covered in class and the book and write how it relates to your product.  It is not necessary to discuss every vocabulary word or concept from each chapter.  Rather, I would like you to evaluate how the concepts relate to your product, and write a summary of how and why it is important. If you have illustrations from commercials or advertising to illustrate specific CB concepts or theories, these should be included.  
This is an assignment that cannot be done near the end of the term.  First of all, it should be used as a study tool for each exam.  As you discuss and write about specific concepts from each chapter, that will solidify the concepts and you should perform better on each exam.  Furthermore, the longer you wait between when the material was covered and when you write your ideas, it will be increasingly difficult to do a good job.  I encourage you to keep up to date on this assignment! This is also not a good “divide and conquer” type of group project, where each team member is responsible for a different chapter.  The learning experience and the outcome will be much better if you discuss the topics together and work on the written aspect together.  

Oral Presentations:

Each group will share with the class a brief overview of the most interesting aspects of the class in relation to their product.  Presentations should be 15 minutes long and the focus should be to educate the class on how certain products are using, or could use the consumer behavior concepts we discuss.  All team members should participate in the oral presentations.  
Grading:

The written portion of this assignment is due on Thursday December 7th.  The presentations will be November 30th, December 5th and December 7th.  There is an oral presentation guide on the web site giving you some indication of what I’ll be looking for in the presentation, and the written work guide will also provide insight on the document.  Overall, I am looking for your integration of class concepts to your product, and your ability to clearly and effectively communicate your ideas.  There is no specific format to follow, nor is there a specific page limit or requirement.  I am leaving those details up to each group to decide.  
